Kinh nghiém ciia mt s0 quoc gia chau A vé marketing inh tho

va bai hoe tng dung marketing linh thd nhim thu hit FDI cho Thi 0 Ha Noi

Nguyén Pire Hai*, Vii Tri Diing**

Marketing ldnh thé - dit dwoc thue hién mét cach chii dong hay bi dong - ngay cang déng vai tro
quan trong trong viéc thu hit dau te nwée ngodi (FDI) ciia cdc dia phirong. Nhitng kinh nghiém
quoc té déu chung minh nguyén tic co s ciia marketing lanh tho la hiéu biét nhitng nhu cau va
mong muon ciia nha dau tw dé c6 thé dé xudt cdc chinh sach phil hop nham théa man tot nhdt nhu
cau va mong muon do, dat dwoe cdc muc tiéu thu hit FDI, gép phan thiee hién cdc nhiém vu phat
trién kinh té xd héi cia dia phirong. Nghién ciru nhitng kinh nghiém nay khong phai dé dp dung
mot cach mday moc vao qua trinh xac lgp va thuc hién chién lugc marketing lanh thé ciia Thanh
phé Ha Néi ma quan trong hon la phdi van dung nhitng kinh nghiém dé mot cach hiéu qua.

Tir khéa: Marketing ldnh tho, Pau tu tryc tiép nudc ngoai, Méi trudong dau tu, Kinh nghiém

1. Giéi thiéu

Trén thyc té, nhiéu tinh thanh phé cua Viét Nam
da va dang theo dudi tu duy marketing lanh tho. Tu
tuorng cot 16i ctia rnarketmg lanh tho 1a hiéu biét nhu
cau va mong mudn ciia khach hang/nha dau tu va dé
Xudt cac chinh sach nham cai thién méi truong dau
tu, tang tinh hip dan va uy tin cta dia phuong minh
trugc con mat ctia nha dau tu. Tuy nhién, vé goc do
khoa hoc, da s6 cac dia phuong ctia Viét Nam khong
hoan toan thyc hién qui trinh chat ché va logic khi
xac 1ap chién lugc marketing 1anh thé nham thu hut
dau tu nuée ngoai. Tham chi, khong it dia phuong
lam didu nay mot cach bi dong va khong co ké
hoach nghiém tic. Bai viét nay gioi thiéu kinh
nghiém ctua mot sé qudc gia chau A vé van dung
marketing 1anh thd nham thu hat dau tu, trén co so
do, dtc rat nhitng bai hoc co6 gia tri cho Viét Nam
ndi chung va Thu d6 Ha Ni ndi riéng.

2. Tong quan nghién ctru

Marketing lanh thd duoc dé cap va nghién ciru &
Viét Nam tir ddu nhimg nim 2000. Chuong trinh
giang day kinh té Fulbright ctia My di dua mon hoc
nay vao giang day tai Viét Nam véi tiéu dé “Mar-
keting dia phuong: chién lugc phét trién ving”. Tai
liéu cia chuong trinh chii yéu tap trung vao ndi
dung: 1/ Phat trién dia phwong; 2/ Hinh thanh chién

lugc dia phuong; 3/ Quéng ba dia phuong. Bén canh
d6, chuong trinh ciing cung cap mot sb tai liéu vé
kinh nghiém marketing l&nh thé (theo cac yéu t cau
thanh) ctia mot s6 qudc gia trén thé gioi.

Dé tai khoa hoc “Marketing dia phuong ctia TP
H6 Chi Minh” do GS Hb Puc Hung, PH Kinh té
Thanh Phé HCM lam cha nhiém, nam 2004, di giGi
thi¢u khat quat vé 1y thuyét marketing 1anh thd, dic
biét 1a cac cip d6 san pham lanh thd cua PKotler.
Pong thoi, cong trinh ndy tap trung nghién ciru,
phén tich thuc trang ung dung marketing dia
phuong vao xiy dyng hinh anh Tp. H6 Chi Minh
trong mét cac dbi twong khach hang (nha dau tu, du
khach...).

Tur nam 2005, Phong Cong nghiép va Thuong mai
Viét Nam da nghién ctru, danh gia va so sanh moi
truong thu hit ddu tu (cu thé 1a kinh té trr nhan) cua
céc tinh thanh phd trén ca nuée. Nghién ctru nay ciing
deé cap toi mot s6 nodi dung cua “marketing lanh thd’
voi cac chi s6 nang lyc canh tranh cép tinh (PCI).

Nam 2006, TS Vi Tri Diing va cong sy da thuc
hién Pé tai NCKH céip Bo vé “Marketing dia
phuong va viing lanh thd véi viée thu hit dau tu dé
phat trién” tai PH Kinh té qubc dan. Cong trinh nay
dé cap kha diy du vé Iy thuyét marketing lanh thd.
Cbng trinh nay ciing xay dung nén birc tranh chi tiét
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vé viéc thu hiit dau tu theo quan diém marketing cua
mot s6 dia phuong nhu Ha No6i, TP H6 Chi Minh,
Binh Duong, Pa Néng....

3. Co sé ly thuyét

C6 nhiéu dinh nghia vé marketing lanh thé. Theo
P.Kotler, “Marketing lanh thd dugc dinh nghia la
viéc thiét ké hinh tuong cua mdt vung lanh thd dé
thoa man nhu cau cta nhimg thi truong muyc tiéu.
Diéu nay thanh coéng khi nguoi dan va cac doanh
nghiép sin long hop tic v6i cong ddng va sy mong
chd clia nhimng nguoi du lich va cac nha dau tu”
(Kotler, P. & Gertner, D. (2002)). Chu thé cua
marketing 1anh thé 1a chinh quyén dia phuong, cac
doanh nghi¢p va moi cong dan séng va lam viéc tai
dia phuong d6. Theo P. Kotler, khach hang muc tiéu
ctia marketing linh th 14 cu dan va nhén cong,
khach du lich, cac doanh nghiép va thi truong xuat
khau. “Marketing linh th6 1a nhitng nd lyc 1am ting
gia tri cta lanh tho so vé6i nhimng thi truong canh
tranh nham tao ra anh hudng tich cyc dén hanh vi
cta cong chung thong qua viée tao ra “cung” co6 gia
tri bén vitng va cao hon so véi canh tranh. Hoat
dong nay thuong do cac hang xuc tién thudc chinh
quyén va cac tic nhan tu nhan tién hanh” Vincent
GOLLAIN, (2005).

Marketing 1anh thd c6 mot s6 dic diém co ban.
Thir nhdt, marketing 1anh thd 1a mot triét 1y, mot
cach tu duy, mot qui trinh, mot phwong phép nham
xac dinh va thod man nhiing mong dgi hién tai hay
tiém ning cua tong thé cac tac nhan hoat dong hoic
6 thé hoat dong trén mot vung lanh thd. Thir hai,
marketing linh thé mang tinh céng dong.
Marketing lanh tho khong chi lién quan dén cac nha

lanh dao dia phuong (phuong dién chinh tri) ma n6
con lién quan dén cac doanh nghiép, khach du lich
(phwong dién kinh té - thuong mai), ¢ nghia la toan
bd nguoi st dung hién tai hay tiém ning ciia ving
lanh thd. Thir ba, marketing lanh thé gin véi vai
tro, chirc ning ciia chinh quyén. Trén thuc té,
chinh quyén (cung véi cac chinh sich ciia minh)
thuong dong vai tro dong luc chu dao trong viéc
thyc hién mot dy an phat trién lanh tho, nhat 1a
thong qua viéc ban hanh va thuc hién cac chinh sach
quy hoach lanh thd. Thir tw. Marketing linh thé
Iuén cé cdc phan nhdnh. Nhiéu tac gia cho ring,
marketing 1anh thd bao gém 3 “nhanh” marketing
khac nhau: i/ “Marketing du lich”; ii/ “Marketing
doanh nghiép va chuyén nghiép” va iii/ “Marketing
dia phuwong/ thanh phd hodc marketing ndi bo”.

DPdi véi cac dia phuong, viéc tao ra gia tri gia
ting cho khach hang thuc su 1a mot thach thire 16n.
Qua trinh nay doi hoi mot hé théng phat trién hoan
chinh ddi vé6i san pham dia phuong sao cho gia tri
gia tang cua dia phuong cé thé nhin thay duoc boi
khéch hang. Xay dung chién luge dinh vi va tao lap
ban sac thuong hiéu lanh tho 1a mot phan déng gop
tich cuc cho qua trinh nay. Dinh vi, mdt mat, gitr vai
trd quan trong trong quyét dinh lya chon “diém dén”
ctia khach hang va mit khac, 1a yéu t6 co ban quyét
dinh su déng b, lién két cc bién sb cua Marketing
hon hop.

4. Két qua nghién ciru va thao luin

Marketing lanh tho, dic biét & My, rat phat trién.
Chinh vi vay, kinh nghiém ciia My vé marketing
lanh thé (hodc dudi goc do 1a chu thé marketing,
hodc dudi géc do 1a thi truong/khach hang quan
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trong) dugc nhiéu nude trén thé gidi nghién ciu va
van dung. Tuy nhién, nhitng diéu kién lién quan dén
viéc xay duyng va thyc hién chién lugc marketing
lanh tho & My khac nhiéu so véi Viét Nam. Vi vay,
ndi dung tiép theo chi néu ra mot sé vi du vé mar-
keting lanh th6 & chau A, 13 nhitng nudc co su twong
ddng kha cao voi Viét Nam (Kotler & all, (2002)) .
1. Uy ban dau tu Philippines (BOI) phat biéu
rang, so v&i cac nudc lang giéng, qudc gia nay da
tao ra nhiéu thuan loi khac biét cho cac nha dau tu.
Trudc hét, Philippines da lgi dung tinh hinh thiéu
hut lao dong tri thirc trong toan khu vuc bang cach
tiép thi minh nhu 1a ngudn vén tri thirc. Hoi dong
thuong mai dién tr va IT- mot hoi déng cd van
chinh sach IT gém dai dién cua cd hai khu vuc tu
nhin va nha nuéc do tong théng Philippines 1am
chi tich— néi rang cac truong dai hoc ctia Philip-
pines hang ndm dao tao 350.000 nhan cong co tri
thic. Nhitng nghién ctru thuong xuyén cia Nhom
chuyén trach nghién ctu thudc tap chi the Econo-
mist xép qubc gia nay 1a nudc ding thir nhét hay thi
hai vé chat lugng tay nghé cuia nhan céng & Dong
Nam A. Céac nhan t6 dugc xem xét 1a kha niang tiéng
Anh va hiéu qua ddo tao. Nét tuong ddng vé vin hoa
cling 14 mot van dé can ban. Nha phét trién phan
mém thi truong giao dich dién tir (E-marketplace)
Enterworks di thanh lap trung tim chau A & Mani-
la béi vi Philippines la “thudc dia cii cia My, noi
nguori dan noi tiéng Anh giong My va cung chia sé
nhiéu nét vin hoa giéng véi qubc gia ¢6 nén kinh té
16n nhét thé gioi nay”. Thir hai, BOI chi ra sy tién
bo lién tuc cua Philippines trong cac linh vuc vé
quyén dan chi1 va tu do héa cang lam ting thém tinh
hap dan dau tu. Nhitng cai t6 vé qui dinh ciing kich
thich cdc nganh chinh ctia nén kinh t& nhu vién
thong, hang hai, ngan hang, nang lugng va bao
hiém. Thir ba, theo nghién ctru gan ddy vé cac
chuyén gia va cu dan nudc ngoai song & Philippines
thi noi diy mang lai mtrc séng tot hon han. Philip-
pines ngay cang tré thanh mot vi tri quen thudc ddi
v6i nhitng cong ty can lao dong gidi ky thuat va
tiéng Anh. “Philippines 1a mot thi trudng chét xam
tot nhat & chau A”, theo nha tu vin hé thong kinh
doanh Darcy Lalonde cia DFI Consulting, mdt
cong ty co tru s¢ chinh tai Kuala Lumpur. America
Online d3 tao ra 800 viéc 1am m&i bang cach chuyén
cac dich vu hd trg tir Anh, Uc, va Héng Koéng sang
Philippines. Cac cong ty nhu TrendMicro, People-
Soft, Bechtel, Amkor, Intel, iCom Caltex, va Sun
Life thuéc nhém nhitng cong ty qudc té di thanh lap
cac trung tAm phat trién, quan 1y, va dién thoai

khach hang ¢ nudc nay. Cong ty ky thuat JGC
Philippines ctia Nhat di chuyén nhitng bd phan diéu
hanh dich vu xdy dung va thu mua cta ho dén
Philippines. Nhitng cong ty ndi dia 16n nhu Cong ty
dién thoai duong dai Philippines, Ayala Corporation
va Lopez Group da thanh 1ap nhiing trung tam dién
thoai khach hang dé phuc vu nhiing cong ty ¢ bén
ngoai Philippines dang mong mudn thué ngoai cac
trung tim tong dai khach hang nay.

2. Singapore d3 dat duoc uy tin toan cau la mot
trung tAm san xuAt, van tai va kinh doanh tao gia trj
gia tang dac biét 1a cong nghé. Singapore khai thac
triét dé hinh anh céng nghé cao thong qua tiep thi
manh v&i nganh cong nghé thong tin qubc té. Noi
nay tu do héa nganh vién thong va dich vy internet
voi muc tiéu nang cao dich vu va ha thép chi phi.
Nudc nay da phu cap quang toan b dao, nén bang
thong rong khong con 1a van dé& dbi v6i cac doanh
nghiép méi ciing nhu cii. Nam 1999, Singapore bit
dau ty do hoa khu vuc ngan hang nhiam phat huy
thanh cong cta nhitng khu vuc khac dé tré thanh
trung tm tai chinh chau A. Khéng nhu Hong Kong,
Smgapore cling m& cu:a cho cac t6 chirc giao duc
quéc té trong mot nd luc ting chét lwong va sb
luong gido duc hién co, khong chi danh riéng cho
nguoi dan Singapore ma con cho nhiing tai ning &
ngoai Singapore. Khi loi thé canh tranh ctia mot nén
kinh t& ngay cang phu thudc nhidu hon vao ngudn
tri thire, thi Singapore hy vong thu hut dugc nhiing
ngudi gidi nhét va théng minh nhit & khip noi trong
khu vue, va giit ho lai sau khi t6t nghiép. Singapore
Airlines 1a mét vi du dién hinh vé vai trd quan trong
trong marketing lanh thd cia cac doanh nghiép. Sin-
gapore Airlines da lam ting thém gia tri cho cong
cudc quang ba va tiép thi manh mé& cua dao qubc
nay nhu diém dén hién dai va hitu nghi, mang lai
hidu quéa tAm c& thé gidi. Cac tap doan da quéc gia
nhu Intel ciing quang ba cac dia phuong khi cong bd
nhitng cam két ctia ho ddi vai mot quéc gia, khu vuc
hay cong dong.

Trén co s& thuc t& hoat dong marketing 13nh thd
ctia mot s6 qudc gia chau A, c6 thé khai quat nhiing
bai hoc kinh nghiém cho Ha Noi nhim tang kha
nang thu hit FDL, phuc vu phat trién kinh té - xa hoi
cta Thu do.

Tht nhét, can phai tao 1ap hinh anh lanh thd trén
co s& nhin manh diém khac biét ndi bat (kinh
nghiém Philippines). Trong marketing lanh thd, tao
1ap hinh anh tich cuc cta lanh thd trong con mit
khach hang 1a nhi€ém vy ddc biét quan trong cua
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nguoi lam marketing. O déy, chinh sich quing ba,
truyén thong c6 vai tro diac biét quan trong. Hi€u
qué cta quang céo 1a van dé vu tién ddi voi market-
ing lanh tho. Dé quang ba hinh anh dia phuong, c6
thé va can phai huy dong nhiéu t6 chirc, ca nhan. Sy
tham gia cta cac doanh nghiép cling lam tang thém
hinh anh cua dia phuong nhu truong hop cua Sin-
gapor Airline. Nhing van dé lién quan dén sy than
thi€n cia d6i ngli can bd quan ly, lanh dao dia
phuong d6i véi nha dau tu, doanh nghiép; lam tot
cong tac dan véan, nhan déan ciing phai coi 1a nhan té
gop phan gia tang gia tri phuc vu danh cho nha dau
tu; tao ra sy lién két chat ché gilita nha dau tu va dia
phuong. C6 thé goi ¥ cho Ha Noi xay dung chién
lugc dinh vi hinh anh: 1) Ha N6i trd thanh dia diém
dau tu hdp dan trong cac linh vuc cong nghé cao,
dich vu tai chinh, ngén hang; 2) Ha Ni s€ cung cép
mot lyc luwong lao ddng co trinh d6 cao, co ki nang
va co ky luat nhét trén toan 1anh thd Viét Nam va 3)
Ha Noi s& tré thanh cau ndi 1y tuong giita cac tinh
phia Nam va céc tinh phia béc, giita trung uong va
dia phuong.

Thir hai, dé chién lugc marketing 1anh thd thanh
cong, cac dia phuong can phai xay dung va phat
trlen loi thé canh tranh so sanh. Yéu cau nay bat
ngudn tir thyc té 13 cac dia phuong ciing canh tranh
v6i nhau dé thu hiit ngudn von dau tu, phuc vu phat
trién kinh té- x4 hoi ciia dia phuwong minh. Trong
qué trinh x4c 1ap chién lugc marketing 1anh tho, can
dam bao su can bang giita cac yéu té bén trong cia
dia phuong (diém manh va diém yéu) voi moi
trudong bén ngoai (co hdi va thach thirc). Muc tiéu
marketing phai xuit phat tir kha ning cua dia
phuong trong viéc ndm bit co hoi thi truong. Kinh
nghiém cua Philippines va Singapore cho thdy vai
tro ngay cang quan trong cua cong ngh¢ thong tin va
co s& ha tang thong tin trong viéc thuc hién ké
hoach marketing. Téc d6 cua cong nghé nhanh dén
ndi ma no c6 thé cho phép ngay ca mot tinh 1é nho
c6 thé xam nhap vao nhirng thi trudng moi. Déi véi
Ha Noi, xay dung va hoan thién ha téng vién thong
va cong nghé thong tin chic chan 13 mot loi thé so
véi cac dia phuong khac.

Thtt ba, canh tranh dé thu hat dau tu nude ngoai
1 tit yéu. Tuy nhién, khong thé tim thing loi trong
canh tranh bang bit cir gia nao. Chinh quyén, khi
ban hanh céc chinh sach thu hiit FDI, ciing cin phai
bao ton nhing gié tri “truyén thong: ctia dia phuong
minh. Cac chinh sach phai ddng bo va hai hoa. N6i
cach khac, cac bién s6 ctia marketing hdn hop lanh
thd ¢6 mdi quan hé hitu co véi nhau. Quan trong

nhét phai ké dén chinh san pham lanh tho va chinh
sach quang ba dia phuong Kinh nghlem cho thiy,
phat trién co so ha tang giao thong, vién thong...
(nhan t6 “ctmg” dé thu hut ddu tu) 13 quan trong
nhung phét trién nhan t5 “mém” (tao lap moi trudng
marketing thuén lgi va cai thié€n dich vu cho nha dau
tr) méi co y nghia quyét dinh. Ha Noi can dic biét
quan tam dén cong tic cai cach hanh chinh, ting
tinh than thién v6i nha dau tu, nang cao chit luong
dich vu trude, trong va sau cap phép dau tu...

Thur tu, trong cac nhan t6 moi truong vi mo, moi
truong thé ché - ludt phap co tac dong manh mé dén
két qua cua hoat dong marketing 1anh thd théng qua
qua trinh x4y dung va phat trién doi ngii lao dong tri
thirc. Py 14 mot trong nhitng nhan t6 “dau vao”
quan trong dam bao sy phat trién cua hoat dong dau
tu nudc ngoai. Hon nira, mudn thu hat dau tu truc
tiép nudc ngoai, lanh dao dja phuong khéng chi
quan tim va ban hanh cac chinh sach tryc tiép dbi
v6i nha dau tue ma con chi ¥ dén didu kién sdng cua
nha dau tr va gia dinh. Hé thong gido duc va y té tdt,
anh ninh va trat ty xa hoi da tao ra loi thé cho Ha
Nbi, nhung dé hip dan cac nha dau tu nude ngoai,
can cai thién manh mé ha t?mg giao thong ndi do.
Diéu nay s& lam giam nguy co dich chuyén dau tu
sang cac ving lan can vi néu cac duong cao toc phat
trién, nha dau tu c6 thé séng & Ha Noi nhung di lam
¢ céc tinh xung quanh.

Tht ndm, thi truong da dang va rong lon trong
khi ngudn lyc cua dia phuong chi c¢6 giéi han. Can
phai x4c dinh nhom khach hang myc tiéu dé dam
bao chién lugc marketing lanh thé thuc hién thanh
cong trén co s6 huy dong va st dung hi¢u qua
nguén lyc. Vi duy, “khach hang myc ti€u” cta Sin-
gapore 1a céc to chirc tai chinh, ngan hang, cic hing
van tai bién... nhitng nganh nghé, san pham... Gia
tri san pham lanh tho bao gdm nhiéu thanh t4. Vi tri
dia Iy dugc xem 14 yéu t6 truyén thong dé tao ra san
pham lanh th6 hip din. Tuy nhién, diéu quan trong
14 chinh quyén dia phuong phai c¢6 chinh sach phat
trién dang d4n nham tan dung “diéu kién ty nhién”
dé phat trién co hoi “kinh doanh dia diém”. Theo
dinh hudng thu hat dau tu cia Ha Noi, cac khu cong
nghiép va ché xuat Ha Noi da ban hanh nhiéu chinh
sach uwu dai cho mot s linh vue dau tu nhu: 1/ San
xuét vat liéu moi, nang lugng mdi; san Xuét san
pham cong nghé cao, cong nghé sinh hoc, cong
nghé thong tin, co khi ché tao; 2/ St dung cong
nghé cao, k¥ thuat hién dai, bdo v€ moi truong sinh
thai, nghién ctru, phat trién va wom tao cong nghé
cao; 3/ Xay dung va phat trién két cdu ha ting.
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Két luan

Nhiing kinh nghiém trén day goi y phéan chia cac
hoat dong hay yéu t6 marketing lanh tho lam 4
nhém. Mot 1a cac yéu té “cimg” nhu co so ha ting
(giao thong, vién thong...). Pay la cac yéu td c6 anh
hudng dén hiéu qua hoat dong sau nay ctia nha dau
tu khi da quyét dinh dau tu vao dia phuong. Hai 1a
cac yéu to “mém” nhu chinh sach cua dia phuong
ddi voi nha dau tr va gia dinh ho, méi truong dau tu
va kinh doanh ciia dia phuong. Nhém yéu té nay c6

vai tro quyét dinh dén viéc thu hat cac nha dau tu
dén voi dia phuong. Ba 1a cac yéu “riéng biét” lién
quan dén cac dich vu hd trg nha dau tu, dam bao
cudc séng vat chét va van hoa cua nha dau tu cling
nhu gia dinh ho. Bén 14 céc yéu td “bén trong” ma
trudc hét 1a nang lyc va trach nhi¢m cia lanh dao
dia phuong. B¢ ciing 1a kha nang huy dong va sir
dung ngudn nhan luc c6 trinh d6 chuyén mon (can
bd cong chirc, vién chic...) va lao dong co chat
lwong tay nghé, ¥ thirc nghé nghiép...0]
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Tap san gidi thiéu, Ban quan 1y cac KCN va ché xuat Ha Noi

Experience of some Asian countries in place marketing and lessons in applying place marketing for
FDI attraction to Hanoi

Abstract:

Place marketing - actively or passively done - has played an increasingly important role in attracting for-
eign direct investment (FDI). International experiences have proved that the fundamental principle of place
marketing is to understand the needs and wants of investors, to be able to propose the most appropriate
and suitable policies to best satisfy these wants and needs, and hence, successfully attracting FDI, con-
tributing to the economic and social development of the region. Those experiences should not be rigidly
applied in the development and implementation of place marketing in Hanoi, because it is more crucial to
apply those experiences in the most appropriate and effective ways that suit the internal and external envi-
ronment of each region.

Théng tin tac gia:

* Nguyén Pirc Hii, thac si, nghién ciru sinh

- Noi cong tac: UBND Qudn Hoang Mai

- Linh vyc nghién curu chinh: Marketing lanh thé véi viéc thu hit FDI trén dia ban Ha Néi

- M§t s6 tap chi da dang tai cong trinh nghién ciru: Tap chi Xdy dung, Tap chi Kinh té & Phdt trién
“* Vi Tri Diing, Pho gido su, tién si

- Noi céng tac: Trung tam Phép Viét Pao tao vé Quan Iy (CFVG)

- Linh vyc nghién cuu chinh: Marketing

- M{t $6 tap chi @ dang tdi cong trinh’nghién cieu: Kinh té & Phat trién; Dwoc hoc, Théong tin Y Duoc,
Khoa hoc Thuwong mai, Quadn ly Kinh té.
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